7 # Fred Hutch

%+ Cancer Center

Brand Voice and Messaging

About This Toolkit

This toolkit is a shared resource for all those who shape Fred Hutch’s verbal and written
communications, both formally and informally. It is designed to clarify and amplify what Fred
Hutch stands for, how we are different, and why audiences should choose us as their preferred
provider of cancer care, as an employer, or as a place to support through donations, advocacy or
partnership.

Brand-alighed communications can position Fred Hutch for greater relevance and reach. This kit
provides foundational elements, flexible tools and inspiration for teams to modify and adapt
messages across channels.

This is a living guide that will be continuously updated and expanded. If you have any questions,
please contact brand@fredhutch.org.
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Core Brand Elements

Brand Promise:
Crystallization of what Fred Hutch stands for.

Strengths: BRAND
Core differentiators authentic to Fred Hutch. PROMISE

Personality
Key attributes that codify our tone and style.

STRENGTHS

PERSONALITY
Value:
Overarching benefit of our organization — why we matter.

Brand Promise

For more than 50 years, Fred Hutch has proven:

Where breakthroughs begin, care goes beyond.

The brand promise describes the value for people everywhere that’s created by the dynamic,
interdependent exchange between our research and care.

This purposefully builds on the Fred Hutch mission statement, which grounds our innovative

discoveries and expert care for a clear purpose: improving and saving lives.
Our Mission

Fred Hutch Cancer Center unites innovative research and compassionate care to prevent and
eliminate cancer and infectious disease. We’re driven by the urgency of our patients, the hope of
our community and our passion to pursue discoveries, scientific breakthroughs and healthier lives
for every person in every community.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 2
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Strengths

Furthering Discovery
We push beyond existing boundaries to make possible a world free from cancer and infectious
disease.

Leading Collaboration
We are trusted to unite and lead scientists and clinicians from across the globe to advance
breakthroughs that transform lives.

Elevating Care
We inspire hope and confidence through exceptional clinical expertise and support, from
prevention through treatment and beyond.

Scaling Impact
We set new standards, share information and build innovative connections to impact more
people in more places.

Personality

Our personality is informed by our strengths.

Furthering Discovery Trailblazing

Leading Collaboration Unifying

Elevating Care Confidence-inspiring
Scaling Impact Purpose-driven

Trailblazing
Our voice reflects our curiosity and resourcefulness. We speak with vision and courage, eager to
shape the future with bold ideas.

Unifying
Our voice is inclusive and engaging. We use language that connects with people, ideas, and
around our lifesaving mission of eliminating cancer and infectious diseases.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 3



mailto:brand@fredhutch.org?subject=Brand%20Voice%20Toolkit

v # Fred Hutch

Brand Voice and Messaging Toolkit %, Cancer Center

Confidence-Inspiring
Our voice is expert yet approachable — knowledgeable, generous and reassuring. We speak with
clarity, building trust.

Purpose-Driven
Our voice is dynamic, optimistic and focused on meaningful goals. We use active language to
demonstrate momentum and compelling stories to show human impact.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 4
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Value

Value is assigned by individuals when they believe an organization is offering a distinctive benefit
meaningful to them.

Our brand promise establishes the overall value of the dynamic exchange between research
and care, which is particularly distinguishing for Fred Hutch regionally, with the following
distinctive benefits:

e Because we can share significant new research and clinical insights in real time across
integrated teams, we more quickly and directly advance meaningful innovation and improve
care.

e Our strength in both research and care allows us to attract specialists and subspecialists with
deep knowledge of specific cancers that is unmatched regionally. (This level of specialist
wants to work at organizations with strong research and clinical programs.)

e In contrastto our regional competitors, we offer a significant number of clinical trials that Fred
Hutch directly creates, with a track record of setting new care standards. We offer clinical
trials not available elsewhere, and which may even be based on specific needs we see in our
community.

These are good overarching value propositions. However, for our brand voice to be effective, we
often need to be more specific about the distinctive benefit that matters most to a particular
audience. Always consider the audience you wish to reach and prioritize relevant value
propositions.

The following captures, at a high level, our value:

Fred Hutch, Washington state’s only NCl-designated cancer center, Who

unites leading scientists and care providers to accelerate

. . How
breakthroughs that improve lives.
With a track record of innovative research and expert care, we’re What
blazing new trailsto a
future beyond cancer and infectious disease. Why

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 5
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Universal Messaging

How to Use This Section

Our universal messaging captures who we are, what we do, and how and why we do it — in a way
that resonates with all audiences.

The tools in this section of the kit — an elevator speech, a boilerplate, and a one-liner — are best
suited for high-level and introductory conversations. They express the key themes we want all
audiences to associate with our brand.

These messages can be used verbatim and also serve as inspiration for more targeted messaging.

Elevator Speeches

Best for: Conversational descriptors that quickly answer the question “what is Fred Hutch?” when
meeting new people.

One sentence

Fred Hutch is one of the country’s top cancer centers, known for several big research
breakthroughs in cancer treatment, such as bone marrow transplants. We have specialists for
virtually every type and stage of cancer, with strong survival rates.

[You may add a relevant reference to being a great place to work, get care, volunteer or donate as
appropriate to the individual’s interest.]

Build-Your-Own

The following can serve as a 90-second overview if shared in total, or you can select key talking
points to cover what you think is most important to the individual/audience in the time available.

Located in Seattle, Fred Hutch is one of the country’s top cancer centers, known for some big
research breakthroughs. We have specialists for virtually every type of cancer at every stage, with
strong survival rates, so it’s a great place to work.

A few things that distinguish us:

e We’re one of just a few independent cancer centers in the country, which gives us a focus
that’s not only great for patients but is a great environment for discoveries.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 6
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e Webeganinthe 1970s and to date our researchers have won three Nobel Prizes, which is
more than any other cancer center.

e While our care is focused on cancer, our research also includes labs studying infectious
diseases, public health and fundamental science.

e We’ve found interesting connections between these areas of research. For example, our
understanding of infectious disease is among the reasons we are a leader in immunotherapies
for cancer.

e One advantage to being strong in both research and clinical care is that it helps us develop
and run our own clinical trials and makes us a trusted site for offering other national clinical
trials.

e Clinical trials translate to more treatment options for patients, which can be especially
important in hard-to-treat cancers or when standard therapy isn’t successful.

e Fred Hutch was one of the nation’s first NCl-designated comprehensive cancer centers, and
through a consortium we lead that includes the University of Washington and Seattle
Children’s, we remain the only one in Washington state.

e We also serve as the cancer program for the University of Washington’s health system, UW
Medicine.

e Thisis aunique relationship that gives patients the focus of a top cancer center and the
comprehensive services of a leading academic health system.

e Whatisreally rewarding to me is our two-fold benefit: We’re helping people get the best
cancer care today, while also working on discoveries that will make even more possible
tomorrow.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 7
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Boilerplate

Press releases and written communications

Fred Hutch Cancer Centeris globally recognized for trailblazing discoveries that have helped save
more than a million lives worldwide. Based in Seattle, Fred Hutch is the only NCl-designated
cancer center in Washington and is home to Nobel Prize-winning scientists and cancer care
experts who have made major breakthroughs in preventing and eliminating cancer and infectious
disease—including bone marrow transplantation, immunotherapy and the HPV vaccine. Fred
Hutch’s role as a hub for national research initiatives and clinical trial networks helps scale
discoveries for greaterimpact. An independent cancer center, Fred Hutch also serves as UW
Medicine’s cancer program. Learn more at fredhutch.org.

One-Liner
Best for: Organizational descriptor for social media

By uniting top scientists and cancer care experts, Fred Hutch Cancer Center generates life-
changing discoveries and provides unparalleled care.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 8
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Audience-Specific Messaging

How to Use This Section

This section of the toolkit illustrates how brand messages can adapt to meet the needs and
motivators of distinct audiences.

These messages are best used as a guide and are not exhaustive.

While they can be used verbatim, the specific messaging topic, purpose and channel should
inform further revision.

Definitions

e Key Messages: Clear, compelling messages directed at key audiences

e Supporting Messages: Messages that add depth to or support key messages

e Organizational Proof Points: Key facts and data points to support our messages
e Callto Action: A motivating message that inspires engagement and action

Audiences Overview

» Prospective Patients

Champions

Donors

High-Level Recruits

YV V V V

Referring Providers

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 9
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Prospective Patients - Profile

Who They Are

e Patients who qualify for a screening and/or are proactive about assessing their cancer risk

e Patients with undiagnosed health concerns in need of initial cancer screenings and/or
consultation

e Patients with diagnoses in need of second opinions or more advanced/comprehensive
support

What Motivates Them

e High-quality cancer treatments

e Specialization in cancer care

e Nationally respected for cancer research
e Positive patient outcomes

e Reputation of facility

e Recommendation from doctor

What Holds Them Back

e Geographic challenges (e.g., limited local providers)

e Logistical challenges (e.g., transportation, lodging)

e Difficult intake processes (e.g., communications, wait times)
e Insurance and financial concerns

e Fears and discomfort around potential diagnoses

Actions We Want Them to Take

e Learn more about Fred Hutch

e Think about Fred Hutch as a trusted leader in cancer research and care
e Considerand choose Fred Hutch as a preferred cancer care provider

e Assess their cancerrisk at Fred Hutch

e Getscreened at a location in our system near them

e Stay up to date on latest prevention and screening guidelines

Sources: NRC Health Market Insights Cancer Module (2021, 2022, and 2023); Fred Hutch Brand
Perception and Reputation Study #2, NRC Health (March 2024).

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 10
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Prospective Patients - Messaging

Key Message

At Fred Hutch, you can count on expert care backed by leading-edge research, tailored to you.
From your first connection to every follow-up, we will make sure we share all your options and
answer your questions. Together, we create your personal care plan, offering the latest
treatments, technologies, knowledge and support through every step.

Example Supporting Messages and Organizational Proof Points

Fred Hutch is one of the country’s top cancer centers, known nationally for breakthroughs that
have significantly improved cancer care. Our breadth of experts means we can offer a specialist in
virtually any type or stage of cancer.

e Asaleaderin cancerresearch, we’re able to offer more clinical trials for more types of cancer,
including trials only available at Fred Hutch. This means more potential treatment options for
you.

e Qurresearch and clinical teams continuously learn from each other to make discoveries -
large and small —that can improve care in real time as well as lead to new treatments.

e At Fred Hutch, care goes beyond procedures and prescriptions to include your overall
wellness, which we know helps improve outcomes. From managing stress to services like
nutrition and physical therapy, we will support you every step of the way.

e Fred Hutch also serves as the cancer program for UW Medicine. Together, we bring you the
specialized focus of a leading independent cancer center and the comprehensive services of a
leading health system.

Expert, Sub-Specialized Care for any type/stage of cancer

With more than 675 specialists — many focused exclusively on cancers like breast, lung, colon or
prostate — Fred Hutch offers expertise that drives innovation, collaboration and the best possible
care for every patient.

Access to more options, thanks to our clinical trials
Through the Cancer Consortium, we typically have more than 750 active clinical trials offering
access to new therapies.

Comprehensive and Personalized Treatment Options

Our patients have access to nearly every standard cancer therapy along with novel treatments
developed through Fred Hutch research. That means care that’s advanced, personalized and built
around each patient’s unique diagnosis.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 11
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Recognized for Excellence in Cancer Care

For more than a decade, U.S. News & World Report has ranked Fred Hutch as the #1 cancer
center in Washington. That consistent national recognition reflects our commitment to providing
every patient with world-class cancer care right here in the Pacific Northwest.

High Performing Across All Cancer Specialties

U.S. News & World Report also ranks Fred Hutch as ‘high performing’ in every cancer-
related procedure and condition they evaluate—placing our outcomes among the best in
the country.

Leaders in Cancer Prevention and Early Detection

Fred Hutch programs use advanced imaging, genetic testing and precision screening
technologies to detect cancer early. These programs/approaches help patients and their doctors
act sooner and treat cancer more effectively before it advances.

National Cancer Institute-Designated Comprehensive Cancer Center

Fred Hutch is one of only 57 centers nationwide recognized by the National Cancer Institute for
excellence in both cancer research and patient care and is the only one in Washington. This
distinction means patients benefit from the latest discoveries, advanced treatments and clinical
trials that are unavailable elsewhere.

Part of a National Alliance Focused on Cancer Outcomes

As one of just 10 members of the Alliance of Dedicated Cancer Centers, Fred Hutch is part of a
distinguished group of hospitals exclusively treating cancer and demonstrating higher survival
outcomes nationwide.

Calls to Action

e Make an appointment

e Discover care that goes beyond at Fred Hutch Cancer Center.

e Come to Fred Hutch for the latest treatments, personalized for you.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 12
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Champions - Profile

Who They Are
Elected officials, leaders of community health programs, members of disease advocacy/patient
support/access groups, cancer survivors, public figures

Fred Hutch staff, particularly those who engage community groups

What Motivates Them

e Advancing cancer care equity and access

e Creating meaningful policy change

e Amplifying patient voices and experiences

e Being part of solutions with measurable impact in the region

e Connecting with and supporting communities affected by cancer
e Contributing to breakthrough research and treatments

What Holds Them Back
Limited awareness of Fred Hutch’s full scope of work

Competing priorities and causes demanding attention

Lack of clear pathways for engagement and collaboration

Complexity of cancer research and treatment topics

Actions We Want Them to Take

e Champion Fred Hutch's mission and impact through their networks

e Partner with Fred Hutch on community initiatives and policy advocacy

e Sources: Fred Hutch Stakeholder Interviews, Additive; Policy Shaper Interviews, Additive.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 13
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Champions - Messaging

Key Message

By uniting top scientists and cancer care experts, Fred Hutch Cancer Center generates life-
changing discoveries while providing unparalleled care — for everyone. When you speak out and
take action, you help secure the support needed to fuel medical breakthroughs, prevent and treat
cancer, expand access, and turn innovation into impact — here in the Pacific Northwest and far
beyond.

Example Supporting Messages and Organizational Proof Points

e From leading nationwide clinical trial networks to engaging in public-private partnerships,
we’re trusted to bring the brightest minds together, delivering more breakthroughs to more
patients, sooner.

e Fred Hutch uncovers insights where they’re hardest to find — from the rarest cancers and
most persistent diseases to emerging global threats.

e Fred Hutch is an option for everyone, with any type of cancer, at any stage, because every
patient deserves the best possible care.

e Your advocacy helps secure support for innovations that are redefining what's possible for
patients in the Pacific Northwest and around the world.

A Nationally Recognized Leader in Cancer Care and Research

Fred Hutch is the first and only National Cancer Institute — designated comprehensive cancer
center in Washington state. This federal distinction places Fred Hutch among the nation’s top-tier
institutions driving progress in prevention, care and cures.

Transforming Lives Through Breakthrough Science

Our development of bone marrow transplants —recognized with a Nobel Prize — not only has saved
more than a million lives worldwide, but it also led to more than 2 million stem cell transplants
performed over the last 60 years to treat over 70 different diseases. Our own Bone and Marrow
Transplant Program has treated more than 17,000 patients over the past 50 years.

Home to World-Class Scientists and Changemakers

More than 460 faculty at Fred Hutch represent some of the most accomplished researchersin
cancer and infectious disease. Their work has earned the highest global honors in science,
including the Nobel Prize and MacArthur Fellowship, and continues to shape how the world
prevents and treats cancer.

Innovation with Global Impact
Fred Hutch researcher Dr. Robert Hickman invented the Hickman catheter—a simple but

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 14
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revolutionary medical device that transformed how cancer patients receive treatment and
reduced complications globally. It’s one example of how ideas born here improve care far beyond
our region.

Calls to Action

e Champion a future beyond cancer and infectious diseases — for all communities.

e Share how the life-changing discoveries at Fred Hutch are providing better cancer care to
people in our communities.

e Support breakthroughs that transform cancer care — here and everywhere.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 15
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Donors - Profile

Who They Are
Individuals, families, communities, foundations, and corporations passionate about ending
cancer and infectious diseases

What Motivates Them

e The opportunity to advance innovative cancer and infectious disease research with the
potential to improve and save lives

e The unprecedented pace and scale of discovery and innovation today; the perception that now
is the time to invest in cancer and infectious disease discoveries

e Fred Hutch’s proven track record of measurable scientific and human impact
e Being part of a community that is fueling Fred Hutch’s work

e Confidence in leadership, the rigor of our work, and how we use donor funds

What Holds Them Back
e Competing philanthropic priorities and causes
e Oversaturation of giving appeals
e Limited awareness of how they can best support our work
e Concernthattheir support will not have a significant or timely impact

Actions We Want Them to Take
e Start, maintain, and increase giving to Fred Hutch
e Recommend Fred Hutch as a cause of choice to their networks

Sources: Fred Hutch National HNW Brand Campaign, Final Reporting (April 26, 2024); Fred Hutch
Regional Campaign, Final Reporting (June 26, 2024); Fred Hutch Stakeholder Interviews, Additive.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 16
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Donors - Messaging

Key Message

The experience of cancer has always been personal. We believe that overcoming it is, too. Your
vision and partnership can play a vital role in helping Fred Hutch accelerate breakthroughs,
expand access to expert care, and share innovations that make a future beyond cancer possible.

Example Supporting Messages and Organizational Proof Points

e Donor support has been uniquely powerful in advancing our mission — supporting early-stage
research and bringing new ideas to life by enabling scientists to develop the proof of concept
they need to compete for funding from the federal government and large foundations.

e Whatever connects you to our mission, we offer meaningful ways to align your giving with the
impact that matters most to you. Work with us to turn your personal connection into lasting
impact — for families here and around the world.

e The breakthroughs that begin here transform cancer care everywhere. With your support,
we’re advancing immunotherapies, precision oncology, cancer prevention, discoveries about
fundamental biology, and so much more.

e Your generosity helps us accelerate groundbreaking discoveries and treatments in cancer
and related diseases that reach more patients.

e Your support helps Fred Hutch grow as an innovation hub with long-term impact, from
training the next generation of researchers to advancing national protocols that improve
care forall.

Collaborating to Fast-track Discovery

Fred Hutch is built for collaboration. By uniting scientists, clinicians, donors, patients, and
advocates, we harness our collective strengths to confront cancer and infectious diseases from
every angle — from the bench to bedside and back to the bench again, through national initiatives
and clinical trials that we coordinate, and with industry partners who help us take discoveries to
more people and communities.

A Nationally Recognized Leader in Cancer Research and Care

Fred Hutch is the first and only National Cancer Institute-designated comprehensive cancer
center in Washington state. This federal distinction places Fred Hutch among the nation’s top-tier
institutions driving progress in prevention, care and cures. Regionally, we collaborate closely with
WWAMI (Washington, Wyoming, Alaska, Montana, Idaho) clinical research networks to provide
specialized oncology care across the Pacific Northwest.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 17
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Bench-to-Bedside Research with Global Impact
Many of the ideas born here have improved care far beyond our region. For example:

e Our development of bone marrow transplantation (BMT) as a cure for certain blood cancers
has saved more than a million lives worldwide and been performed more than 2 million times
to treat over 70 different diseases.

e Ourresearchers pioneered cellularimmunotherapy, in which a patient’s own immune cells
are re-engineered, reproduced by the millions, and reinfused to target cancers. In just a few
decades, chimeric antigen receptor (CAR) T-cell therapy and other “living medicines”
progressed from concept to clinical trial to commercial products.

e Fred Hutch was selected by NIAID to serve as the coordinating center for vaccine clinical trials
of the COVID-19 Prevention Network (CoVPN), a global initiative with 100 clinical trial sites
around the world that helped the scientific community respond to the COVID-19 pandemic
with unprecedented speed and cooperation.

e Fred Hutch researcher Dr. Robert Hickman invented the Hickman catheter — a simple but
revolutionary medical device that transformed how cancer patients receive treatment and
reduced complications globally.

A Community of World-Class Scientists and Clinician Researchers

Our researchers have earned honors including Nobel Prizes and MacArthur Fellowships, and
more than 460 faculty at Fred Hutch continue pushing the boundaries of science every day. Our
clinicians treat more than 63,000 patients each year. Through generous philanthropic
contributions, our environment helps every investigator and clinician thrive — supported by
advanced core facilities, dedicated mentorship and consistent institutional investment.

Calls to Action

e Donateto breakthroughs that transform cancer and infectious disease research and care —
here and everywhere. Whatever your reason for supporting our mission, there is a way to
support an area of research that is meaningful to you.

e Fundraise for us! Whether you fundraise through an athletic challenge, host your own event or
take action in honor of a loved one, every dollar you raise will accelerate advances at Fred
Hutch Cancer Center.

e Help fuel discovery that furthers humanity.

e Help us advance clinicalinnovations today — and develop better treatments for tomorrow.

e When you make a gift of any size, you join a community of 50,000 donors committed to ending
cancer and disease. Gifts go to work in our labs right away.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 18
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High-Level Recruits - Profile

Who They Are
Expert researchers, clinicians, and health professionals

What Motivates Them
e Institutional reputation
e Mission alignment
e Collaborative culture
e Opportunities forimpact and growth
e Learning from and collaborating with leading experts

For Research recruits:
e Investmentin and commitmentto research
e Access to cutting-edge research infrastructure

For Clinical recruits:
e Advancing cancer care standards
e Enhancing patient outcomes

What Holds Them Back
e Cost of Living

For Research recruits:
e Uncertainty of long-term funding and support
e Challenges in staffing labs

For Clinical recruits:

e Perceived shift to profit-driven care
e Limited capacity to manage growing patient volumes

Actions We Want Them to Take
e Select Fred Hutch as an employer of choice
e Recommend Fred Hutch to their professional networks

For any brand strategy or messaging questions, please contact brand@fredhutch.org.
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High-Level Recruits - Messaging

Key Message

As the Pacific Northwest’s leading cancer center and a global hub for innovation, Fred Hutch
unites the world’s top scientists and cancer care experts to accelerate breakthroughs that
improve lives. Here, you’ll collaborate across disciplines and have the focus, resources, and
support you need to advance the best science and care possible.

Example Supporting Messages and Organizational proof points

e Fred Hutchis built for collaboration. Our teams unite data scientists, lab scientists, and
specialists to confront cancer and infectious diseases from every angle — because team
science drives breakthroughs that change lives.

e Asthe coordinating center for a number of national initiatives and clinical trials, our ability to
lead collaboration is widely recognized, and shines through in everything we do.

e Through our shared resources center, you'll access state-of-the-art tools and technologies,
collaborating across areas of focus to move ideas from concept to real-world impact.

e Here, curiosity drives innovation — proven by more than 200 invention disclosures each year.
From foundational science to clinical applications, we’re advancing discoveries that lead to
better health

e (Physicians): Washington state’s only NCl-designated comprehensive cancer center, Fred
Hutch advances care for patients across the region and shares knowledge that improves
outcomes far beyond our walls. With expertise across all subspecialties, we are the top
provider for patients with complex and rare cancers in Washington, and a national referral
center for BMT and Immunotherapies.

e Researchers: At Fred Hutch, we believe discovery begins with bold questions — and the
freedom to pursue them. We empower researchers to explore without limits, driving the
breakthroughs that expand knowledge today and transform lives tomorrow.

A Premier NCl-Designated Comprehensive Cancer Center Driving Global Innovation

As the Pacific Northwest’s leading cancer center and a global hub for innovation, Fred Hutch
unites clinicians, scientists and other experts to accelerate discoveries that improve lives. As a
National Cancer Institute-designated comprehensive cancer center, we’re recognized for globally
impactful contributions to bone marrow transplantation, immunotherapy and vaccine
development.

Collaborating Across Institutions to Fast-track Discovery
The Fred Hutch/UW Medicine/Seattle Children’s Cancer Consortium—the first NCl-designated
comprehensive cancer center in the Pacific Northwest—embodies team science in action. Our

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 20
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collaborative model brings together the region’s leading investigators to drive research with real-
world impact across cancer and related diseases.

A Community of World Class Scientists and Clinician Researchers

More than 460 faculty at Fred Hutch push the boundaries of science every day. Our researchers
have earned honors including Nobel Prizes and MacArthur Fellowships, and our environment is
designed to help every investigator and clinician thrive — supported by advanced core facilities,
dedicated mentorship and consistent institutional investment.

Depth and Leadership in Clinical Research

With more than 750 active clinical trials at any given time, Fred Hutch ranks among the top cancer
centers nationwide for available trials. We serve as the coordinating center for major national
initiatives, turning collaborative science into more effective therapies for patients everywhere.

Leaders in Cellular and Gene Therapy

Fred Hutch is one of only two centers in the Pacific Northwest offering all six FDA-approved CAR
T-cell therapies for patients with blood cancer. Our FACT-accredited leadership in cell and gene
therapy—»built on decades of translational research—continues to define new standards of
precision medicine.

A Legacy of Discovery and Ingenuity

From pioneering bone marrow transplantation to the invention of the Hickman catheter, Fred
Hutch has shaped how cancer care is delivered worldwide. Our 50-year history includes three
Nobel Laureates and a culture encouraging bold ideas, collaboration and discovery without
limits.

Calls to Action

e Build your career at Fred Hutch — where breakthroughs begin, your impact can go beyond.

e (Research)Join our collaborative culture to create more impact, whether exploring
fundamental discoveries or translating breakthroughs to the clinic.

e (Clinical) Join a supportive, collaborative culture that allows each team member to do their
best work.

e Beontheleading edge of science and care, where today’s breakthroughs shape a healthier
tomorrow.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 21
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Referring Providers - Profile

Who They Are
Regional (primarily) and national health providers with patients in need of advanced care

What Motivates Them

e Making a meaningfulimpact in patients’ lives

e Atrusted partner for specialized care and especially complex or hard-to-treat cases
e Seamless coordination of care between providers

e Accesstoresources and opportunities for continuing education and training

What Holds Them Back

e Lackofreciprocity in referrals

e Concerns of losing continuity with patients

e Complex communications and processes that delay care and hinder collaboration

Limited awareness of available services or specialties

Actions We Want Them to Take
e Refer patients to Fred Hutch
e Engage Fred Hutch as a collaborative, long-term partner in care

e Communicate and collaborate openly and efficiently

Sources: Fred Hutch Stakeholder Interviews, Additive; Peer Review, Additive.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 22



mailto:brand@fredhutch.org?subject=Brand%20Voice%20Toolkit

v # Fred Hutch

Brand Voice and Messaging Toolkit %, Cancer Center

Referring Providers - Messaging

Key Message

As the Northwest’s leading center for cancer research and care, Fred Hutch works as an
extension of your team — offering your patients access to specialized expertise, advanced
treatments, and compassionate support. Through close collaboration, we can deliver more
options, better outcomes, and the best possible care — together.

Example Supporting Messages and Organizational Proof Points

e When you refer to Fred Hutch, we work with you to make sure your patients will benefit from
specialized expertise or breakthrough treatments.

e We bring together specialists across multiple disciplines to develop personalized treatment
plans that ensure the most effective, well-coordinated experience for your patient. Our
breadth of treatment modalities and clinical trials allow us to offer your patients more options

e Fromresearch alliances to multidisciplinary care teams, collaboration drives all we do. We
keep you informed and involved throughout your patients’ journeys — because teamwork
means better treatment.

Access to Advanced Research and Clinical Trials

With more than 750 active clinical trials, Fred Hutch ranks among the nation’s top centers for
research participation. Patients gain access to promising new therapies while providers stay
connected to the latest advances in cancer care.

Nationally Recognized for Excellence and Leadership

Fred Hutch is one of only 57 National Cancer Institute—designated comprehensive cancer centers
in the U.S.—the highest federal recognition for excellence in both research and patient care.

U.S. News & World Report consistently ranks Fred Hutch among the top 50 cancer centers
nationwide and rates it “High Performing” in every cancer-related procedure and condition
evaluated.

Collaborative, Multidisciplinary Care Teams

Every Fred Hutch patient benefits from the coordinated expertise of a team working together —
oncologists, surgeons, radiologists, pathologists, genetic counselors and other specialists —to
personalize care plans for even the most complex cases.

Leaders in Complex and Emerging Therapies
Fred Hutch offers all six FDA-approved CAR T-cell therapies for blood cancer, one of only two
centers in the Pacific Northwest to do so. Our pioneering work in cellularimmunotherapy

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 23
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continues to expand treatment options and improve outcomes for patients with difficult-to-treat
disease.

Advanced Technology, Regional Access

Fred Hutch is home to the Pacific Northwest’s only proton therapy facility and was among the first
on the West Coast to offer VECTRA WB360, a whole-body 3D imaging for early skin cancer
detection. Through these resources, patients benefit from precision diagnostics and targeted,
effective treatment options.

Committed Partnership and Seamless Communication

When you refer a patient to Fred Hutch, our team works closely with you to coordinate care and
keep communication transparent from consultation to follow-up. We aim to extend — not replace
— your relationship with your patients.

Calls to Action

e Trust Fred Hutch to give your patients the best chance at recovery and well-being.

e Refer with confidence, knowing your patients will receive leading-edge treatments and
compassionate care, backed by research.

e Give your patients access to the most cancer treatment options in Washington — right from
the start.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 24
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This section of the toolkit provides examples of how the brand strategy can come to life in real-

world applications.

For each example, you’ll find a before and after. Together, they demonstrate how activating the

brand can clarify meaning, engage audiences, and amplify impact.

Patient Care Landing Page

Before

Focusing on Patients and Family Members

At Fred Hutch Cancer Center, you and your
family are our top priority. Not only is your care
team here to support you, we have many other
resources and services available to both
patients and caregivers.

Request an Appointment

A Wide Range of Expertise in Many Areas of
Medicine

Fred Hutch unites comprehensive care and
advanced research to provide the latest
cancer treatment options and accelerate
discoveries that prevent, treat and defeat
cancer and infectious diseases worldwide.

Fred Hutch is an independent, nonprofit
organization that also serves as the cancer
program for UW Medicine. Together we
provide you with the specialized focus of a top
cancer center and the comprehensive
services of a leading health system. You’ll also
have access to the latest research, treatment
options and clinical trials.

After

More options for more cancers. It’s the best
place to start.

We know a cancer diagnosis can turn life
upside down. Fred Hutch can help. With
specialists in every type of cancer, we will
answer your questions and explain all
treatment options.

As a leader in both cancer care and scientific
discoveries, we are able to offer the latest
information, diagnostics, treatments and
clinical trials. And you’ll have a dedicated
team supporting you every step of the way.

As an independent cancer center, we’re proud
to also serve as the cancer program for UW
Medicine.

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 25
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e Centralizes strengths around patients and families

e Personalizes tone to engage patients at an eye level

e Speaks with clear, confident, and compassionate language to offer reassurance and peace of

mind

Referring Providers Landing Page
Before
Refer a Patient
Fred Hutchinson Cancer Center is a nationally
recognized treatment center that provides

advanced therapies and clinical trials for
cancers. If you have any questions, please give

After
Refer a Patient

When you work with Fred Hutch, your patients
gain access to breakthrough treatments and
specialized cancer expertise. Contacting Fred
Hutch first opens up the most treatment

us a call. options for your patients, including
considerations like preserving eligibility for
potential downstream treatment modalities
and clinical trials. We’ll work with you to
assess and address your patients’ needs,
keeping you well informed. To explore a

potential partnership, give us a call.

What’s Changed

e Leads with welcoming collaboration with providers to extend trust and transparency
e Amplifies defining strengths to compel and motivate engagement

e Tonallyinviting and confident, positioning Fred Hutch as a highly competent collaborator
rather than competitor

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 26
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Strategic Priorities One-Pager

Before
Fuel Progress: Support our Top Priorities

At Fred Hutch Cancer Center, we’re driven by
the urgency of our patients, the hope of our
community, and our passion for discovery to
pursue scientific breakthroughs and healthier
lives for every person in every community. As
you consider the impact you want to have, we
invite you to fuel research, help families facing
cancer, and honor patients everywhere who
benefit from our work.

e Translating Breakthroughs Into Treatments

e Advancingthe Leading Edge of Science
e Powering Fred Hutch

What’s Changed

v # Fred Hutch

%7 Cancer Center

After
Our Breakthroughs Begin With You

At Fred Hutch, we’re working urgently to
create a future beyond cancer — for every
person and community — and donors like you
make it all possible. Whether fueling research,
investing in emerging technologies, or
enhancing supportive care that helps patients
and their families, your gifts help us advance
discovery and care to transform lives.

e Striving for a Healthier Tomorrow
e Fueling Science to Further Humanity
e Powering a Hub for Innovation

e |Leads with personal focus, inviting audiences to help advance the mission together

e Connects support to our ultimate purpose, showing our impact

e Builds momentum with shorter sentences that drive toward a purposeful payoff

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 27
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Tools and Checklists

Infusing Personality Into Communications

Just like you might whisper or shout depending on the moment, your voice adapts — but who you
are stays the same. The same goes for Fred Hutch’s personality. Every communication should
reflect our voice, but how it shows up depends on who we're speaking to, why we're engaging
them, and the context.

Use the guide below to help decide which attributes of our personality — trailblazing, unifying,
confidence-inspiring, and purpose-driven — to dial up or down. Applied thoughtfully across
audiences and channels, our voice becomes a powerful tool for connection.

Prospective Patients m ‘

™~

Trailblazing Unifying Confidence-inspiring Purpose-driven
@
Trailblazing Unifying Confidence-inspiring Purpose-driven
N
[
Trailblazing Unifying Confidence-inspiring Purpose-driven
High-Level Recruits A / ‘
Trailblazing Unifying Confidence-inspiring Purpose-driven
Trailblazing Unifying Confidence-inspiring Purpose-driven

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 28
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Communications Checklist

Allintroductory messaging should clearly connect to our promise and strengths to clarify what
we stand for, how we’re different and how we make an impact.

Our personality is trailblazing, unifying, confidence-inspiring, and purpose driven. Though
parts of our personality might be emphasized in certain contexts (see page 46), we’re always true
to every aspect of who we are.

True to our promise, our communications invite people into Fred Hutch, positioning us as a vital
hub of innovation and collaboration — and every piece of communication should have a clear call
to action.

Reinforce our brand

e Have we clarified our promise and points of difference?

e Have we expressed our distinct voice and personality appropriately for the audience and
context?

Strengthen engagement

e Have we addressed audiences’ unique motivators and barriers?

e Have we focused on “why” we do this — not just “what” we do — to inspire action?
e Are we actively inviting people in, with a clear call to action?

e |sthewriting clear, concise and easy to understand?

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 29
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Agency/Consultant Communications Guide

Use this checklist to guide any new communication, from conversations to campaigns. All
messaging should connect clearly to our brand promise and strengths — clarifying what we
stand for, how we’re different, and how we make an impact.

Our personality is Trailblazing, Unifying, Confidence-Inspiring, and Purpose Driven. While
certain traits may be emphasized depending on the context, every communication should reflect
the full spirit of who we are.

True to our promise, our communications invite people into Fred Hutch — positioningus as a
vital hub of innovation and collaboration. Every piece of communication should include a clear
callto action.

1. Audience

Who are we speaking to — and what do they need from us?

Who is the primary audience? (Patient, provider, donor, recruit, partner, or other?)

What are their current motivations or barriers to engagement?

What moment are they in? (Diagnosis? Referral? Career decision? Giving decision?)

How do they experience Fred Hutch today — and how should they?

How this reinforces the brand:
Delivers on our Elevating Care strength and Unifying personality — meeting people where they
are, with insight and empathy.

2. Approach

How should we show up, in messaging, voice, and tone?

e What brand strengths should lead this message? (e.g., Furthering Discovery and Leading
Collaborations for partners, Elevating Care for patients, Scaling Impact for donors)

e Which voice attributes are most important here? (e.g., Trailblazing and Confidence-Inspiring
for patients, Trailblazing and Purpose-Driven for donors)

e Are we expressing why this matters — not just what we’re doing?

e Are we inspiring trust through clarity and credibility?

e Does the tone fit the audience and moment (expert, empathetic, collaborative)?

For any brand strategy or messaging questions, please contact brand@fredhutch.org. 30
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How this reinforces the brand:

Delivers on the brand strengths of Furthering Discovery and Leading Collaboration, and the

personality attributes: Trailblazing, Unifying, Confidence-Inspiring, and Purpose-Driven.

3. Action

What should the audience think, feel, or do next?

Have we clearly defined what we want them to do — and why now?

Is the call to action accessible, specific, and aligned with their needs?

Are we inviting them into the mission, not just informing them?

Will this communication build trust, deepen engagement, or move someone forward?

How this reinforces the brand:

v # Fred Hutch

%7 Cancer Center

Connects to our brand strength of Scaling Impact, making it easier for more people to act, share,

refer, join, or give.

[=]3% =]
Additional Fred Hutch brand resources can be found online at brand.fredhutch.org :
For any brand strategy or messaging questions, please contact brand@fredhutch.org. 31
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